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http://kevin.lexblog.com/2011/03/articles/social-networking-1/linkedin-now-serves-as-professional-profile-of-record-for-lawyers/
http://kevin.lexblog.com/2011/04/articles/social-networking-1/is-your-personal-contact-information-on-your-linkedin-profile-it-ought-to-be/
http://kevin.lexblog.com/2011/05/articles/social-networking-1/linkedin-is-a-business-development-tool-for-all-lawyers-representing-consumers-or-businesses-/
http://kevin.lexblog.com/2008/04/articles/social-networking-1/linkedin-is-a-reporters-dream-lawyers-should-be-answering-posted-questions/
http://kevin.lexblog.com/2008/09/articles/social-networking-1/linkedin-in-plain-english-video/

